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Welcome, Introductions and Prayer

Share with us in the chat:
1. Your name & where you are joining us from

2. What you are grateful for today
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Queen of Heaven, pray for us.

V. Queen of  Heaven, rejoice, alleluia. 
R. For He whom you did merit to bear, alleluia. 
V. Has risen, as he said, alleluia. 
R. Pray for us to God, alleluia.
V. Rejoice and be glad, O Virgin Mary, alleluia. 
R. For the Lord has truly risen, alleluia.

Let us pray. O God, who gave joy to the world through the resurrection of  Thy Son, 
our Lord Jesus Christ, grant we beseech Thee, that through the intercession of  the 
Virgin Mary, His Mother, we may obtain the joys of  everlasting life. Through the 
same Christ our Lord. Amen.
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Who we serve: Millennials and Gen Z



2022 Cohort of Young Women
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GIVEN’s Mission

Raise the next generation of  Catholic female leaders

Pairing Emerging Leaders (ages 21-30) with Established Women Leaders (31+)

Intergenerational Networking

Receptivity to each woman, no matter her background, to learn from one another 
and grow in holiness

“We want each of  them to know they are loved, noticed, and necessary.” 
~ Sr. Mary Gabriel, SV



Belonging: Reconnecting America’s Loneliest Generation 
by Springtide Research Institute

Generation Z is 
identified as 
exhibiting “declining 
trust in social 
institutions (religious 
and cultural) and 
rising social isolation 
resulting in severe 
loneliness”.

Over one in ten 
(12%) of  young 
people who 
attend religious 
gatherings feel 
left out all the 
time.

Nearly 25% of  young 
people who attend 
worship gatherings 
weekly or more still 
feel as though no one 
understands them. 



Just one trusted adult cuts severe isolation in half.








